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'-':AI%AI forGood | Less than 10 years remain to solve the UNSDGs
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“Al for Good can help ensure that Artificial Intelligence charts the
course that benefits humanity and bolsters our shared values. The
United Nations stands ready to be a universal platform for discussion
together let us make sure we use Al to enhance human dignity and

serve the global goods.”
Antonio Guterres
Secretary-General, United Nations

“It's in our collective interest that we can shape Al faster than it is
shaping us. This summit, as the UN's primary platform for Al, will
bring to the table leading voices representing a diversity of interests
to ensure that Al can be a powerful catalyst for progress in our race

to rescue the SDGs.”
Doreen Bogdan-Martin
ITU Secretary-General




.“ Wy,

»
-'-" Al EAI for Good
T 4

Accelerating
UN SDGS

Less than 10 years to achieve
the United Nations Sustainable
Development Goals.

Al holds great promise.
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Fig.1: Summary of positive and negative impact of Al on the various SDGs.

o
M A I From: The role of artificial intelligence in achieving the Sustainable Development Goals
a p p I n g a Positive impacts of Al: 79% (71%) b Negative impacts of Al: 35% (23%)

Al can help to positively
impact 134 targets across all
the goals.

Al can also inhibit 59 targets.
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Identify Scale Accelerate
practical solutions for progress towards
applications of Al global impact the UN Sustainable
Development

Goals
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£Al$ Al for Good | Multi-stakeholder
: Interdisciplinary .
Intergenerational 4.
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Civil Society

International
Organizations
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= Leading minds in Al

= Al philosophers, authors, scientists, engineers

= (C-level industry leaders, founders and preadezts

= Top Al academic experts “ %
= Heads of UN agencies d & A .;
= Government officials v@» Ap,

= Policy-makers A.}g <
% 'Jq"f_.-. AN » & )
= Ambassadors :

-

= NGOs & non-profit organizations

= Creative visionaries ealy ¥
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Global. Multi-lingual.

Mainstream, business & trade media.
= 2 Billion+ cumulative reach

= 1,600+ media stories & mentions

= 50+ accredited press

= 350+ [TU News stories,
blogs & video interviews

= Virtual media events

= High-frequency, high-impact content

Leading TV and media outlets will be reporting
on the Al for Good Global Summit '

2023 Summit media coverage in just 1 week: %
= 250 publications, 184 media agencies, in 12 languages
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Key stats: = 2400 in-person and 10K+ online from 157 countries = 75% developed countries

= 40 UN partners = 25% developing or least developed countries
= 140 speakers, 40% women speakers

Job Title Sector Regional
Representation Representation
Professor, Ambassador, Journalist, . Arab States
Academic _ Diplomat, Senioy~  Writer, press , : Media/Pres g : 39 _ CIS1%
6% G 3% International or Regiona Latin America Africa 5% —
i over t Organization/Association & the
Caribbean 5%

Scientist, Al
Scientist, Engineer
9%

Student 9%

Cx0, President,
Founder
10%

Other 11%
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Yans®
Sectors Types of attendees Examples of organizations
Industry Experts and Senior Managers from Telecoms, | Amazon & AWS, BCG, Credit Suisse, Deloitte, Deutsche Bank, EY, Google, Hanson Robotics,
Automotive, Energy, Food Production, Hewlett Packard Enterprise, Honda, Huawei, IBM, IKEA, L'Oréal, McKinsey, Microsoft, NASA,
Renewables & Environment, Internet and NEC Corporation, Nokia, Pfizer, Philip Morris, Pictet, PWC, Proctor & Gamble, Roche, Rolex,
Financial Services Salesforce, Shutterstock, Siemens, SoftBank Robotics, Swisscom, TATA, Telefénica, TURKCELL,
UBS, Xiaomi, ZTE, etc.
Academia Associate and full professors from top Cambridge, Carnegie Mellon, Harvard, EPFL, ETH Zurich, HEG, Imperial College London,
Universities worldwide Indiana University, Tsinghua University, St. Gallen, Karolinska Institute, KTH Royal Institute of
Technology, Max Planck Institutes, MIT, Monash, NYU, Northeastern, Osaka University,
Politecnico di Milano, Purdue, Stanford, TU Munich, Texas A&M, UC Berkeley, UCLA, Oxford,
Upenn, University of Sao Paulo, Vanderbilt, Waseda University, Universidad Nacional
Autdnoma de México
40 UN sister Senior officials, programme leads FAO, IAEA, IATA, IFAD, ILO, IMF, IOM, ITC, OCHA, OHCHR, UNU, UNCTAD, UNDP, UNECE,
agencies UNEP, UNESCO, UNFPA, UNHCR, UNICC, UNICEF, UNIDIR, UNITAR, UNIDO, WFP, WHO, WIPO,
WTO, WOM, World Bank, etc
Ministries & Ambassadors, directors, deputies, and officers | 60+ Embassies and Permanent Missions, as well as officials from Development, Trade,
Government Finance, Industry, Transport, Health, Communications and Digital Technologies...),
agencies Government Agencies (e.g. US, China, South Africa, Nigeria, Switzerland, France, Brazil, India,

Portugal, UK, South Korea etc.)

International
Organizations

Administrators, Operations Managers,
Analysts, Researchers, Policy Officers

European Central Bank, European Commission, European Union, European Parliament,
European Space Agency, European Environment Agency, CERN, International Committee of
the Red Cross (ICRC), World Economic Forum (WEF), GSMA

Media Outlets

Journalists, Head of Departments, Project
Leads

BBC, CNN, Euronews, Financial Times, Forbes, The Economist, The Guardian, Reuters,
Associated Press, New York Times, Al Jazeera, Wired, Getty Images, Radio Television Suisse
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Y%ans®
of Al-powered networking with

2 days 3K+ participants in-person and
30K+ online Neural Network
members

3K+ in-person

- I participants

30K+ online

members

<+«—— UN leaders,
Ambassadors,
Ministers, NGOs,
C-Level industry,
academics, artists,
start-ups

137K+ 3 Billion+

«—— 4 Online public
streaming

Al for Good
global community

Cumulative media reach
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Focus on solutions, experiences, networking and matchmaking
v'Headliners, keynotes, Ted-style talks

v'2 invitation-only roundtable lunches with UN leaders, government officials, ambassadors &
industry CxOs

v'Leaders Lounge: VIP-to-VIP networking with complimentary refreshments
v'3 exciting talk/demo zones: Robotics for Good — SDG stage — Discovery zone
v'2 Al start-up pitching sessions with grand prize

v/ Artistic Al performances + competition

v'VIP receptions & dinners

v Expert level pre-Summit ML workshops (27 to 28 May)

v Al Governance Day (29 May)

v'Networking breaks, lunches & social events

v'In-person & virtual audience

v'No parallel sessions when main stage is live!



| Robotics for Good Stage

State-of-the-art conference center (CICG)

2,200 main stage seats - priority seating for
Leaders

| Main Stage
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Doreen Bogdan-Martin
Secretary-General
International

Telecommunication
Union (ITU)

Anténio Guterres
United Nations

Werner Vogels
Chief Technology
Officer and Vice
President

Amazon

Orly Lobel

Warren Distinguished
Professor of Law at the

University of San Diego,

Author The Equality
Machine (An economist
best book of 2022)

Babak Hodjat
CTO Al

Cognizant

.
ve!

r 7

Yuval Noah Harari

Historian, philosopher,
and best-selling author
of 'Sapiens' and 'Homo
Deus'

Sapienship
(“remole)

Alessandra Sala

Sr. Director of Artificial
Intelligence and Data
Science

Lila Ibrahim
Chief Operating Officer
DeepMind

Shutterstock
President, Women in Al

Moriba Jah
Founder & Chief
Scientist

Privateer

Stuart Russell
Professor of Computer
Science at University of
California, Berkeley,
Author 'Human
Compatible: Artificial
Intelligence and the

Problem of Control
UC-Berkeley

School of Data Science,
University of Virginia

Ray Kurzweil

Inventor, Futurist &
Best-selling author of
‘Singularity is Near’

Kurzweil Technologies
Director of Engineering,
Google

(“remote)

Renée Cummings
Professor, Data Activist
n Residence
Criminologist

Wendell Wallach
Carnegie/Uehiro Fellow and
Co-direct of the Al and
Equality Initiative

Carnegie Council for Ethics in

£Al$ Al for Good | 100+ Expert Al Speakers (2023 examples)

Vandi Verma
Gary Marcus

Scientist, best-selling author,

and serial entrepreneur

/stems
R Systems

NASA JPL

Ebtesam Almazrouei
Director of the Al-Cross
Center Unit

Technology Innovation
Institute (TI)

International Affairs

Deputy Manager for
Mobility and Robotics

Summaer Chen

Baroness Joanna
Shields
Group CEO

BenevolentAl

Former UK Minister for
Internet Safety and
Securnity
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£ Al2 Al for Good | Robotics-for-Good Demos (2023 examples)

Yans®

BEONMI DROZBOT ahlz CERNBOT GRACE
. Neura Robotics CERN . b
Beyond Imagination The Portraitist Robot SingularityNet

ELIOS 3 g SEMINEIR NADINE ROBOCLETTE el
Flyability Hiroshi Ishuguro Labs MiraLab, University of Idiap Research Institute Hanson Robotics
Geneva
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SPONSOR PARTNER

ATTENDEE

This Summit can help ensure that Artificial Intelligence charts the course that benefits humanity and
bolsters our shared values. The United Nations stands ready to be a universal platform for discussion
together let us make sure we use Al to enhance human dignity and serve the global goods.

Antonio Guterres
Secretary-General, United Nations

They provide an outstanding mix of world class presentations and discussion topics from an eminent
line-up of global researchers and scientists. It is an important must-attend event for any organization or
individual interested in demonstrating the possibilities of Al for societal benefit

Monash Data Futures Institute
Monash University

Everything was well planned and the presentations were awesome. | wished all the sessions never
ended because, | was engrossed in everything. Everything was seamless and remarkably awesome
from the main stage to the different stands.

Fredrick Ejiga
IOM
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Leaders Pass Gold Pass *General Pass Virtual Pass
CHF 4,900 CHF 1,900 CHF 490 CHF 0.-

Benefits
VIP Speakers Reception & Dinner (Wed, 29 May) v
VIP Leaders Reception & Dinner (Thurs, 30 May)

Featured profile on the Neural Network Al-powered matchmaking app

Goodie bag with Al for Good souvenirs

Priority seating area in main auditorium (2,200 capacity)

Priority check-in at registration & VIP Summit entrance

VIP Leaders Lunches (Thurs, 30 May & Fri, 31 May)

VIP Leaders Lounge (VIP-to-VIP networking & all-day complimentary food & beverages)
Al Governance Day (Wed, 29 May)

Al for Good main stage auditorium (Thurs, 30 May & Fri, 31 May)

Thematic stages: SDG stage, Robotics-for-Good stage, & Discovery stage

Exhibition & Demos

Welcome Networking Reception (Thurs, 30 May)

Farewell Networking Reception (Fri, 31 May)

AN NN Y N U U N N N N RN

AN N NN Y N U N NN

Neural Network Al-powered matchmaking app

* General Pass at reduced fee CHF 90 for under 25s upon presentation of government-issued ID.

* General Pass at no fee for participants from Least Developed Countries (LDC), Landlocked Developing Countries (LLDC), Small Island Developing States (SIDS),

Al for Good speakers or UN agencies.



https://www.itu.int/en/ITU-D/LDCs/Documents/2017/LDCs_and_countrycode.xlsx
https://www.itu.int/en/ITU-D/LDCs/Documents/2017/LLDCs_and_countrycode.xlsx
https://docs.google.com/spreadsheets/d/1O6XOb1TaZKPMflOpUASttMONSQgwqGia/edit#gid=1026865878

2-Day Sponsorship Level Overview* Diamond

Thought leadership

Al for Good speaking opportunity — main stage (professionally filmed) Q

Al for Good speaking opportunity — thematic stage ie SDG stage, Robotics-for-Good stage or Discovery stage (professionally filmed) o (]
Invitation to the Ambassadors’ roundtable lunch (Wed, 29 May) @

Invitation to the UN Leaders roundtable lunch (Thurs, 30 May) Q

Welcome address at the VIP Speakers Reception & Dinner (Wed, 29 May) or VIP Leaders Reception & Dinner (Thurs, 30 May) Q

ITU TV studio interview with TV journalist (] (]
Networking, exhibiting & passes

Private meeting room (V]

VIP-to-VIP networking in the Leaders Lounge, with complimentary food & beverage o (/]
Exhibition presence 25 m? (raw space) 15 m? (raw space)
Leaders Passes: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP Leaders Reception & Dinner (Thurs, 30 May), VIP lunches (Thurs, 30 May & Fri, 31 May), 10 Passes 5 Passes
Leaders Lounge, featured profile on the Neural Network matchmaking app, & more. 25% discount on additional Leaders Passes (CHF 49K value) (CHF 24.5K value)
Gold Passes: access to VIP lunches (Thurs, 30 May & Fri, 31 May) & Leaders Lounge (CHF61Pl?£slf<e\falue)

Priority registration check-in, VIP Summit entrance & priority seating in main auditorium o (/]
Brand amplification

Production of a dedicated video highlighting Sponsor’s participation in the Summit o

Featured in Summit highlights video Q ()
Recognition in ITU Secretary-General's opening speech (/] o
Recognition in the official Al for Good-ITU wide press releases and announcements and post-event snapshot report Q (]
Sponsor logo at the VIP Speakers Reception & Dinner (Wed, 29 May) + VIP Leaders Reception & Dinner (Thurs, 30 May) (V]

Sponsor logo at the VIP Leaders Lounge Q o
Sponsor logo visibility throughout the venue and exhibition floor () (]
Sponsor logo visibility on event website, weekly newsletters (~70K subscribers), Twitter wall screen, media wall, Summit photo frame, & social media (/] (/]

FEE [CHF] 250,000 100,000

*25% discount available to ITU Members on sponsorships 2 CHF 100K. Contact us to discuss bespoke opportunities.
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'lli’ Unigue position as a visionary THOUGHT LEADER of the Al for Good Global Summit
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Thought leadership

= Al for Good mainstage speaking opportunity

= Speaking opportunity on the SDG Stage, Robotics-for-Good Stage, or Discovery Stage

= |nvitation to the Ambassadors’ roundtable lunch (Wed, 29 May)

= |nvitation to the UN Leaders roundtable lunch (Thurs, 30 May)

= Welcome address at the VIP Speakers Reception & Dinner (Wed, 29 May) or VIP Leaders Reception
& Dinner (Thurs, 30 May)

= |TU TV studio interview with TV journalist

Networking, exhibiting & passes

= Private meeting room

= VIP-to-VIP networking in the Leaders Lounge, with complimentary food & beverage

= 25m? exhibition floor raw space

= Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= 10 x Leaders Passes (per pass: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP Leaders
Reception & Dinner (Thurs, 30 May), VIP lunches (Thurs, 30 May & Fri, 31 May), Leaders Lounge, featured
profile on the Neural Network matchmaking app, & more)

= 25% discount on additional Leaders Passes

* 6 x Gold Passes (per pass: access to VIP lunches (Thurs, 30 May & Fri, 31 May), Leaders Lounge & more)

Brand amplification
= Production of a dedicated video highlighting Sponsor’s

participation in the Summit

Featured in Summit highlights video

Recognition in ITU Secretary-General's opening speech
Recognition in the official Al for Good-ITU wide press
releases, announcements and post-event snapshot report
Sponsor logo at the VIP Speakers Reception & Dinner and
VIP Leaders Reception & Dinner

Sponsor logo at the VIP Leaders Lounge

Sponsor logo visibility throughout the venue and
exhibition floor

Sponsor logo visibility on event website, weekly
newsletters (~70K subscribers), Twitter wall screen, media
wall, Summit photo frame, and in social media

FEE [CHF]: 250,000
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Thought leadership
= |TU TV studio interview with TV journalist
= Speaking opportunity on the SDG Stage, Robotics-for-Good Stage, or
Discovery Stage
Networking, exhibiting & passes
= VIP-to-VIP networking in the Leaders Lounge, with complimentary food & beverage
= 15m? exhibition floor raw space
= Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= 5 x Leaders Passes (per pass: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP
Leaders Reception & Dinner (Thurs, 30 May), VIP lunches (Thurs, 30 May & Fri, 31 May),
Leaders Lounge, featured profile on the Neural Network matchmaking app, & more)

= 25% discount on additional Leaders Passes

".l‘" Share your Al visions, projects and solutions as a key player in the Al for Good movement

| “Al needs us” — a conversation with Janet
Adams, Chief Operating Officer, Singular...

Brand amplification

Featured in Summit highlights video

Recognition in ITU Secretary-General's opening speech
Recognition in the official Al for Good-ITU wide press
releases, announcements and post-event snapshot report
Sponsor logo at the VIP Leaders Lounge

Sponsor logo visibility throughout the venue and
exhibition floor

Sponsor logo visibility on event website, weekly
newsletters (~70K subscribers), Twitter wall screen,
media wall, Summit photo frame, and in social media

FEE [CHF]: 100,000
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".l‘" Your brand, logo and message beyond every single participant!

= Extended exposure (logo placement) on pre-event registration webpage and promotional messages

= (Clickable sponsor logo in the confirmation emails (sent to approx. 3K registrants expected)

= Sponsor visibility in the registration area (roll-ups, screens), duration 3 days

=  Exclusive sponsor logo placement on the lanyards

=  On-screen footage of sponsor’s ‘Al for good story’

= Recognition in the official Al for Good-ITU wide press releases, announcements and post-event snapshot report

=  Sponsor logo visibility on event website, weekly newsletters (~70K subscribers), Twitter wall screen, media wall, Summit photo frame, and in social media
Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= 3 x Leaders Passes (per pass: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP Leaders Reception & Dinner (Thurs, 30 May), VIP lunches (Thurs,
30 May & Fri, 31 May), Leaders Lounge, featured profile on the Neural Network matchmaking app, & more)

= 25% discount on additional Leaders Passes

FEE [CHF]: 80,000
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£ Al§ Al for Good | Exclusive sponsorship : Receptions

".l‘" Stand out from the crowd with your message and leverage exclusive networking opportunities
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Exclusive sponsor of Day 1 Welcome Reception (Thurs, 30 May) or Exclusive sponsor of Farewell Reception (Fri, 31 May)
= Opening speech — highlight your organization’s Al expertise and commitment to solving global challenges

» To be held on the exhibition floor (approx. 90 min duration)

=  QOpen to all Summit participants (approx. 3K)

= Branding visibility during the reception

= Sponsor logo visibility on event website, weekly newsletters (~70K subscribers), Twitter wall screen, media wall, Summit photo frame, and in social media
= Recognition in the official Al for Good-ITU wide press releases, announcements & post-event snapshot report

=  Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= 2 x Leaders Passes (per pass: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP Leaders Reception & Dinner (Thurs, 30 May), VIP lunches (Thurs,
30 May & Fri, 31 May), Leaders Lounge, featured profile on the Neural Network matchmaking app, & more)

= 25% discount on additional Leaders Passes

FEE [CHF]: 50,000
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sAl$ Al for Good | Exclusive sponsorship : Networking lunch
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Share your message, Al expertise and commitment to the SDGs beyond a captive, multistakeholder audience
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= Welcome address: Sponsor’s high-level representative sets the scene for further discussion and networking in a relaxed social environment

= Seating for up to 70 participants, including Sponsor’s reserved VIP table to host its special guests

= To be held on Friday, 31 May at the Summit venue, CICG (approx. 90 min duration)

= Branding visibility during the lunch, produced by ITU, with option for Sponsor to provide additional branding eg corporate roll-up banners

= Option to distribute Sponsor’s own promotional material and giveaways (the use of sustainable materials is encouraged)

= Promotion of the lunch in a weekly newsletter (~70K subscribers) and in the Neural Network matchmaking app

= Sponsor logo visibility on event website, weekly newsletters (~70K subscribers), Twitter wall screen, media wall, Summit photo frame, and in social media
= Recognition in the official Al for Good-ITU wide press releases, announcements & post-event snapshot report

= Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= 2 x Leaders Passes (per pass: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP Leaders Reception & Dinner (Thurs, 30 May), VIP lunches
(Thurs, 30 May & Fri, 31 May), Leaders Lounge, featured profile on the Neural Network matchmaking app, & more)

= 25% discount on additional Leaders Passes

FEE [CHF]: 50,000
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£ Al§ Al for Good | Exclusive sponsorship : Goodie bags

".l“’ Your brand supporting the Alfor Good movement, around the venue and beyond!
A' fO _JfGood

Innovcrtwe safe and responmbfe foraﬂ 2 1] pete S
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= Sponsor logo on the highly popular official Al for Good tote goodie bag given to all Summit VIPs (Leader Pass holders
eg leading minds in Al, expert speakers, UN Directors/Deputies, industry CxOs, Ambassadors and more)

= Option to include 1 x corporate material or giveaway in the tote bag (the use of sustainable materials is encouraged)
= Option to install pop-up banner at the tote bags distribution point

= Sponsor logo visibility on event website, weekly newsletters (~70K subscribers), Twitter wall screen, media wall,
Summit photo frame, and in social media

= Recognition in the official Al for Good-ITU wide press releases, announcements & post-event snapshot report
= Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= 1 x Leaders Pass (per pass: access VIP Speakers Reception & Dinner (Wed, 29 May), VIP Leaders Reception & Dinner
(Thurs, 30 May), VIP lunches (Thurs, 30 May & Fri, 31 May), Leaders Lounge, featured profile on the Neural Network
matchmaking app, & more)

= 25% discount on additional Leaders Passes

FEE [CHF]: 25,000
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".l" Stand out from the crowd and leverage exclusive networking opportunities

Day 1 or Day 2 sponsor of the daily coffee breaks in any of three networking & talk zones »

= 2 x45min networking breaks per day, strategically located at the heart of the Summit, professionally filmed

= QOpen to all Summit participants (approx. 3K expected) with seating for ~60 + additional space for standing audience
= Sponsor visibility (ITU-produced roll-up banner)

=  QOption toinstall 1 x Sponsor-produced additional roll-up banner

=  Recognition in the official Al for Good-ITU wide press releases, announcements and post-event snapshot report

= Sponsor logo visibility on event website, weekly newsletters (~70K subscribers), Twitter wall screen, media wall,
Summit photo frame, and in social media

=  Priority registration check-in, VIP Summit entrance, & priority seating in main auditorium

= Access Passes: 2 Day sponsorship: 2 x Leaders Passes (25% off additional Leaders Passes)
1 Day sponsorship: 1 x Leaders Pass (25% off additional Leaders Passes)

SDG Stage: dedicated to
presenting and exploring Al solutions
that are catalyzing positive human
and social development, plus a high-
visibility locale within a buzzing hub
of ideas and forward-thinking
conversations.

Robotics-for-Good Stage:
ground-breaking robots
demonstrating their capabilities to
address some of the world’s greatest
challenges. 50+ robots, including

9 humanoid ones, joined the 2023
Summit with their human creators,
providing a very unique interactive
experience for attendees.

Discovery Stage: expert talks and
discussions provide collaboration
opportunities with like-minded
subject matter professionals to build
Al solutions for environmental and
social challenges.

FEE [CHF]: 2 days: 35,000 / 1 day: 20,000




£Al$ Al for Good | Exhibition Packages

"..‘" Leverage your Al innovations with social impact on the buzzing Al for Good exhibition floor

‘DOREEN BOGOAN AARTH vorce om

= Size options:
9m? (equipped booth ie shell, furniture, name fascia, power supply, basic WiFi)
6m? (shell, table + 2 stools, power supply, basic WiFi)
2m? (table + 2 stools, power supply, basic WiFi)

= (Clickable sponsor logo on event website

= 2 x General Passes (value CHF 980)

Limited availability — sign up without delay!

FEE: 9m? at CHF 15,800 / 6m?at CHF 9,800 / 2m? at CHF 4,800



#AlforGood

aiforgood.itu.int




"%

'AI Al for Good

"l"

. AlforGood E ) @AIforGood

ﬁ @aiforgood E https //space b|||b|l| com/1855109650

. @ITU AlForGood @ 0 N Shape

. Group | AIforGood itu.int the fUture Of
— #AlforGood

(J\ @itu AlforGood J ai@itu.int

/nteers welcome!
E Neural Network ST se reach out for details

aiforgood.itu.int


https://www.facebook.com/AIforGood/
https://www.instagram.com/aiforgood/
https://twitter.com/ITU_AIForGood
https://www.linkedin.com/groups/8567748/
https://news.itu.int/category/et/artificial-intelligence/
mailto:ai@itu.int
https://aiforgood.itu.int/neural-network/
https://space.bilibili.com/1855109650
https://www.youtube.com/c/aiforgood
https://aiforgood.itu.int/
https://www.tiktok.com/discover/itu_aiforgood
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